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Producing pet food goes beyond 

manufacturing feed; it means ensuring our pets enjoy 

healthy, balanced and palatable diets produced 

efficiently and responsibly — with respect for the 

environment, our communities and suppliers. In 

essence, it means being sustainable. Our role is not 

only to provide nutritional solutions, but to engage all 

our partners, aiming to generate and share value. 

 Securing the continuity and success of our 

business requires nurturing our relationships with our 

five key drivers — all equally important: our  people, our 

partners, pets, performance, and the planet. 

 Trust in our products and services is another 

hallmark of PetSelect S.A. We operate under an 

Integrated Management System independently verified 

each year, which complies with the most rigorous 

standards of Quality, Food Safety, Sustainability and 

Occupational Risk Prevention. This commitment 

extends to our partner relationships — we strive for 

long-term, transparent collaborations. Our dedication 

is evident in the publication of our purchasing 

conditions, procurement policy, and our ISO 20400 

certification for sustainable procurement. 

 

 

 

 

 

 

                 We are not waiting until 2030 to show our 

commitment to people — by 2024, over 52.83% of our 

workforce are women, and 40% of departments are led 

by women. Half of these leadership roles have been 

filled through internal promotion. We prioritise genuine 

interest in people, a cross-cutting engagement 

programme, and robust professional development. 

This report details our progress — notably, a 63% 

reduction in the number of accidents resulting in 

medical leave. 

We are also committed to the planet, 

particularly to reducing greenhouse gas emissions 

(SDG 3). Since 2022 — our baseline year for carbon 

footprint calculations — we have achieved a 19.6% 

reduction in net emissions and a 4.2% reduction per 

tonne of product. We have expanded our production 

capacity while increasing efficiency, reduced virgin 

plastic use in our supply chain, and ranked among the 

top-performing companies assessed by Ecovadis. We 

aim to deliver even better results by 2025. 

 

 

 

             

 

 

 

 

We begin 2025 as a decisive year that will 

validate the work we have done since 2020. Our plans 

include opening a new, more efficient production 

facility; expanding our portfolio with new recipes, 

textures and packaging solutions; and strengthening 

partner relationships through a double materiality 

analysis. 

We do not move forward alone. With the right 

capabilities, knowledge and alliances, we are 

confident in taking this journey — and we invite you to 

join us.    
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http://www.petselect.eu/
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7 formats of 

metal 

packaging

4 formats of 

Tetra 

Recart

34 sources 

of protein

23 

vegetables 

72% local 

suppliers

12 new 

suppliers

3 new raw 

materials

57 

ingredients 

in our 

portfolio
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